
Назив предмета: Cultural and Media Studies  
Teacher (Surname, middle initial, name): Đorđevič J. Jelena, Miroljub J. Radojković  
Status of the course: Elective  
Number of ECTS: 10  
Eligibility: in accordance with the FPN statute  
Aim of the course: This course deals with different aspects of modern culture which is observed comparatively in relation 

to the periods on early and late modernity. It encompasses the relations between social dynamics, cultural practices, 

cultural production and reflection on all three. Thus we enter into the problematics of the ontological status of culture, the 

relation between culture and society, value issues, the relation between the collective and the individual, the author and the 

audience, freedom and conditionality, monism and pluralism, the relation between elite and popular culture, the status of 

the media and media culture, and the changes in all of these domains that arise within the information society reliant on 

virtual communication. Theoretical approaches will be viewed in the context of social and cultural changes during the 20th 

and 21st centuries, changes which encouraged theoretical thought and expanded concepts necessary to process all the 

complexity of modern culture communication practices.  
Outcome of the course: This course provides fundamental theoretical knowledge without which it is impossible to 
comprehend the problems of culture and communication. Culture is one of the central concepts of the theory of modern 

society interwoven with economic, social, symbolic, technological and political dimensions of contemporariness. The 
concept of culture within this course holds the broadest possible meaning which means that it encompasses  what is 
generally known as high culture as well as everyday life, customs, values, issues of identity, interculturality and 
multiculturality, and all of this is directly or indirectly linked to the convergence of mass media and telecommunications 

which alters the nature of the 21st century society. The topics that the course deals with encompass a wide array of 
problems that, in the multitudinousness of the world we live in, assert themselves not only as the subject matter of 
theoretical research, but also as the reality of the lives of individuals, the creation of new collectives as virtual 
communities and social networks, which should be understood as well as influenced. The course should reveal 
perspectives and paths for each individual doctoral student's curiosity and research direction as well as for their 

participation in "real" life and management of information which is not only a cultural resource, but also a generally 
existential one. 

Content of the course: Situating culture; the contextual conditionality of concepts; social changes and culture; defining 

distinctive and mutually-dependent concepts of elite, mass, national, popular and media culture; the genesis of the relation 

between them in the context of social, economic, technological and political changes; from cultural critique to culture 

studies; the treatment of media content as merchandise and its effects on culture; the issue of identity in virtual space; 

interculturalism, multiculturalism and hyperculturalism in virtual space. Postmodernity, postmodernism and the 

predominance of theory. Value issues. Art's autonomy problem. The nature-culture dichotomy and its abolition, the place 

of knowledge and a gaze into the future. From a risk society to a culture of fear. Media culture and problems of 

communication. The new media and the Internet. Special schools and approaches that study classic andn modern media: 

the hypodermic model, the hegemonic model, the profit and pleasure model, divisoin of publicity, the culturological 

model and their connections to the "major" theoretical philosophical approaches. 

 

Literature: J. Đorđević, Studije kulture, Zbornik, Glasnik 2009; Ber Vivian, Socijalni konstrukcionizam, Cepter 

Books;Aleksander, Sociologija umetnosti, 2007;Zaks, Volfgang: Uvod, Rečnik razvoja, ed. by Wolfgang Sachs, Svetovi, 

Novi Sad,;Džon Fisk, Popularna kultura; Rasel Džekobi, Kraj utopije;Teri Iglton, Iluzije postmodernizma, Svetovi. Novi 

Sad ;F. Dž. Lečner, Dž. Boli, Kultura sveta, Začeci i ishodi, Klio 206 ;M. Hart and A. Negri, Imperija, IGAM, Beograd 

2005;H. Foster, Povratak realnog, Orion Art, 2012;Budućnost znanja i kulture, tr. by V.Las and A. Nandi, Klio, 2012;F. 

Liotar, Postmoderno stanje. Svetovi, Novi Sad, 1998; U. Bek, Svetsko rizično društvo, Akademska knjiga, Novi Sad 

2011;A. Erjavec, Ljubav na poslednji pogled, Orion Art 2013;Žan Lipovecki, Doba praznine. Knjižnica Zorana 

Stojanovića;Dejvid Harvi, Kratka istorija neoliberalizma, Mediterran Publishing; Džon Ralston Sol, Propast globalizma i 

preoblikovanje sveta, Arhipelag, 2011;Katrin Halpern and Ž.K. Ruano Bolbaran, Identitet(i), pojedinac, grupa, društvo, 

Klio (excerpts according to choice) Žak Ransijer, Politika književnosti, Adresa, Novi Sad 2008; Daglas Kelner, Medijska 

kultura, Klio, 2004.; A. Brigs and P. Kolbi, Uvod u studije medija, Klio, Beograd, 2005, Negropont N. Biti digitalan, Klio, 

Beograd, 1999, Debre R. Uvod u mediologiju, Klio, Beograd, 2000  
Number of classes of active teaching Lectures: 4 Study research work: 3 

   

Teaching methods: Lectures, practical work, panel discussions, seminar papers 
  
Assessment of knowledge (maximum number of points: 100): Oral exam 70, seminar paper 30 


