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By analyzing case studies of  U.S. and Russian films and media, the workshop explores the complex dynamics between ideology, propaganda, and the ways films and media “tap into the political unconscious” (to evoke Fredric Jameson) of viewers.  The critical investigation centers on the ways visual constructions and their respective audiences are intertwined with the creation of political discourses. With the aid of audience studies and reception theory, the course examines film and media reception and the ideological factors which impact it. 
Main questions: 1) What is the role of audiences in the production and consumption of film?; 2) How does ideology intersect with film/media and audience?; and 3)How does film/media work to impact and shape audiences’ knowledge and behavior?

Course learning outcomes 

· Acquiring knowledge of viewer identifications;

· Introducing audience studies and its interpretative apparatus;

· Analyzing ideological underpinnings in American and Russian film and media; 
· Applying audience studies skills to examine reception of films and media;
PLAN
Day 1:
Overview: learning goals

· My introduction and the readings will introduce you to the apparatus of film and particularly media identification and offer some basic knowledge about the psychological foundations of identification and audience studies. 

Topics: film/media and identifications, propaganda, reception (audience)

Readings:

· Hall, Stuart (1973), “Encoding/Decoding,” Media Studies: A Reader, Thornham, Sue, Caroline Bassett, and Paul Marris (eds), NY: New York U P, pp. 28-39.

FOR HALL, WATCH THE VIDEO ON THE LINK: https://www.youtube.com/watch?v=6xh9FjcQTWE

· Jonathan Cohen (2001), “Defining Identification: A Theoretical Look at the Identification of Audiences with Media Characters,” MASS COMMUNICATION & SOCIETY, 4(3), 245-264.
· Kenez, Peter (1985), The Birth of the Propaganda State. “The Audience,” Cambridge: Cambridge University Press, pp. 219-224.
· Kitzinger, Jenny (1999), “A Sociology of Media Power: Key Issues in Audience Reception Research,” Media Studies: A Reader, Thornham, Sue, Caroline Bassett, and Paul Marris (eds), NY: New York U P, pp.405-418.
· Deen Freelon & Chris Wells (2020), “Disinformation as Political Communication,” Political Communication, 37:2, 145-156.

Day 2:
Overview: Following Hall’s model of encoding and decoding and aided by the readings and conversations from Day 1, we will analyze the documentaries below focusing on their messages and their possible reception.
Applied discussion of scholarship:

· The New York Times Opinion, Operation: Infektion https://www.youtube.com/watch?v=tR_6dibpDfo)
· “Stories of black Americans, who fled to the Soviet Union to escape race discrimination” - RT

https://rtd.rt.com/films/black-in-the-ussr/
· Students share ideological and propaganda short media examples for discussion of their content and reception.
